SCHOOL OF FOLKLORE STUDIES
UNIVERSITY OF CALICUT

OPEN ELECTIVE COURSE
FLS7ES09 : FOLKLORE AND TOURISM

4 Credits

Course Outcome

CO 1 : Outline history of tourism.

CO 2 : Identify different kinds of tourism.

CO 3 : Apprise travel and tourism management.

CO 4 : Identify the folklore tourism possibilities.

CO 5 : Evaluate Folklore and Kerala tourism.

CO 6 : Apprise Folklore tourism and sustainable development.

CO 7 : Apply the folklore tourism and promote commodities in the market.

Module - 1: Tourism an Introduction

Introduction to tourism — History of tourism — Tourism in India — different kinds of
tourism: Cultural Tourism, Eco Tourism, Rural Tourism and International Tourism.
Module - 2: Tourism Management

A general introduction to Tourism Management — Tourism Planning and development —
Marketing information system.

Module - 3: Travel Management

A general introduction to Travel Management — transport system — Acts and regulations
of Tourism and Travel.

Module - 4: Kerala Tourism

Status and Prospects

Government Tourism — Voluntary organization Tourism — Festival Tourism

Module -5: Folklore Tourism

Folkloristic view of tourism — Introduction to Folklore tourism — possibilities of Folklore
Tourism — internal (folk) folklore tourism — folklore tourism for the public.

Module 5 - Open Ended Module

1. Open ended discussion

2. Group assignment

3. Book reading

4. Seminar

5. Internal test

6. Folklore applications



FLS7ES07 : FOLKLORE AND MASS MEDIA
Credits: 4
Course Outcome:
CO 1 : Outline the definition features and characteristics of media
CO 2 : Apprise the concept Folklore and mass media.
CO 3 : Evaluate the involvement of mass media in Folklore
CO 4 : Identify media theories.
CO 5 : Examine Folklore as a media for communication.
CO 6 : Explain treatment of Folklore and mass communication
CO 7 : Outline Journalism and e-publication
CO 8 : Identify the concept Folklore Journalism.
Module 1 - Introduction to Mass Communication
Definitions - features - Characteristics of media - Temporal and Special communication -
Media Theories - General Introduction - Authoritarian Theory - Free Press Theory - Social
Responsibility Theory - Soviet Media Theory - Development of Media Theory -
Democratic Participant Media Theory - Democratization of communication: barriers of -
Break in the barriers - Critical awareness - the right to communicate.
Module 2 - Folklore as Communication
Folklore as media for communication - Folklore as a media of vertical transmission from
one generation to the other - Folklore as a vehicle of different ideologies - Folklore and
revivalism, Folklore consumerism - Folklore Journalism - Consortium of media: inter
relationship of different media - Special reference to Folklore as media.
Module 3 - Treatment of Folklore in Mass Communication
Audio visual media - Introduction to audio visual media - Radio - TV - Cinema -
Documentaries - Issues representation in folkloristic view - Computer - Multimedia -
Ecommerce Folklore and Electronics Media
Module 4 - Journalism and E-Publication
Introduction to Journalism - News and news values - Short history of Indian Journalism -
Reporting, Editing and Publishing issues in Journalism - Folklore Journalism and Epublication,
etc.
Module 5 - Open Ended Module
1. Open ended discussion
2. Group assignment
3. Book reading
4. Seminar
5. Internal test

6. Case study



